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2006 “Walk a Mile in My Shoes” Rally Promotion

· Two to four weeks out from appearance: determine any VIP guests (i.e. lawmakers and local mental health consumers), who will be attending the event.

· Three to four weeks out:  Complete template advisory and news release.  Submit to Kelly Hoover at John Bailey & Associates (khoover@baileypr.com) for review if there are any questions or if assistance is needed.

· Two to three weeks out: Distribute the media advisory to local print, radio and television media.  Talk with local media (ideally editor of smaller local paper; health and feature editors or reporters are a second option).  Promote any items from the first bullet if applicable.  

· As this event is located in Lansing, and may be too far for your local media to attend and cover, focus on the importance of May as Mental Health Awareness Month and the efforts needed to combat stigma of mental health and those living with developmental disabilities.  

· Introduce a feature story topic on the rally, focusing on a consumer from your organization that is traveling to Lansing for the event, or the “group of 15” consumers who are taking time to participate in the rally.

· Another angle would be to arrange with a local reporter to take the bus of rally attendees to the local newspaper the morning of the rally, or upon return home from the rally to capture their excitement and first-hand experience at the rally.

· One to two weeks out (or one week after distributing media advisory): Distribute the news release to local media.  Conduct follow-up calls and e-mails to local media reminding them of this successful event and the implications of breaking stigma of mental health locally and statewide, along with those that have developmental disabilities.

· At the event: 

· Greet any media from your area and offer interviews from local CMHB personnel or local resident.  The Michigan Association of Community Mental Health Boards directors, David LaLumia and Scott Dzurka will also be on-site for interviews.

· Take photos of the event, and send best one or two to media afterwards if media were unable to attend.  Utilize post release template. Photos are also good for internal use.

· Try to get a photo with your local House representative or Senator for the local media.

· Write down a list of tasks you might do differently, or would add, to the next time you host the exhibit.  Share with your PR Workgroup representative, who will then share with the entire PR Workgroup at the monthly meetings to improve our next rally!

- more -

· One week after appearance:

· Send thank-you note to VIP guests (or leader of guests) if applicable.

· Compile any local media coverage.  Respond if necessary.

· Share media coverage with PR Workgroup representative to share at the June PR Workgroup meeting (Wednesday, June 7).
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